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e Sole Founder of
Crochetfroggys

e Customer-service
Representative and
Inventory Manager at MKC
Threads

e Part-time employee and
Social Media Manager at
Krafty Pandas

e Social Media Manager for
Carvel & Expansion Core



LEADERSHIP

e President of SMYL
o 4-yedr mentor
e Vice President of Marketing of
DECA
o 4-yedr competing
member
o 2-year States qualifier
e CEO of Virtual Enterprise
Class
> 2" year taken class



MY SUMMER EXPERIENCE
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MY SUMMER EXPERIENCE

PROFESSIONAL SERVICE-ORIENTED
COMMUNICATION PROBLEM SOLVING
* learned how to e Llearned how service-
communicate and build driven organizations
relationships w/ a diverse utilize thoughtful
audience planning and problem-
solving -
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SO..WHERE AM I HEADED
NEXT?

Field: Business (Marketing, Analytics, and
Entrepreneurship)
e Combines creativity, strategy, data
e Allows me to solve real problems
and create direct impact MICHIGAN i:f*i‘gis{l'fﬁa
e Focuses on communication,

leadership, and decision-making

MY GOAL IS TO TURN CREATIVITY INTO STRATEGY
AND STRATEGY INTO RESULTS.



THANK YOU!

I'm happy to answer any questions.




